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17 September 2008
Illumina Digital launches video-rich site for Who Do You Think You Are?
17 September 2008, As series five of BBC1's hugely popular genealogy series Who Do You Think You Are? receives rave reviews and record audiences, viewers now have access to special features and content from the show, online.  Using an interactive flash animation on the Home Page, www.bbc.co.uk/whodoyouthinkyouare provides access to exclusive, behind the scenes, content. Key themes from the show, including Boris Johnson’s European aristocratic past and Ainsley Harriott’s West Indian roots, are explored with helpful tips and articles on how to explore your own family history.  
Illumina Digital has created an interactive site which offers viewers personal involvement in the series, either commenting on the programme’s subject or investigating their own family history. Links to archives, libraries and articles are provided throughout the site to help viewers take their personal investigation even further. With over six million viewers tuning in weekly to watch the show on BBC1, the show’s producer Wall to Wall worked with Illumina to deliver relevant video for the website. For the first time, visitors can comment on recent episodes and share their experiences of the often emotional topics explored in the show. 
In partnership with Wall to Wall and the BBC, Illumina Digital wanted to bring the show to life online with a design that is dynamic and also unmistakably Who Do You Think You Are?  The slick design and simple navigation is used to create a distinctly branded destination for this highly popular television series.  The site has been created so that the online community will continue to flourish long after the current series ends on television. 
Vanessa Arden-Wood, Director of Operations at Illumina Digital comments; “We’re very pleased to give the Who Do You Think You Are? television series an official home online,  the show is such a success story we can’t wait to develop the website further for the next series.”
Peter Badcock, Deputy Head of Production at Wall to Wall comments; “Illumina Digital has created a site that truly complements the series. They came up with so many great ideas, it has really opened our eyes to where Who Do You Think You Are? could go on this platform.”
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Organisation Background: Wall to Wall
Wall to Wall is one of the world’s leading producers of factual and drama content. Now in its 22nd year, the company continues to grow at an unprecedented rate driven by innovative and popular content and brands which span genres including features, factual entertainment, specialist factual, drama, factual drama, current affairs and arts.
Company Background: Illumina Digital

Illumina Digital Ltd is an award-winning multi-platform production company.  Pioneers in the fields of education, technology and the arts, Illumina are at the forefront of the creation and development of multi-media experiences. 
Recognition in the industry has earned Illumina a number of prestigious global awards including four BAFTAs for interactive innovation, three New Statesman New Media Awards, seven Royal Television Society awards, a UN Global World Summit Awards, two BETT awards and a BIMA.     
